In just two years

EMAILS OPENED ON A MOBILE
DEVICE

increased by 300%
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@ 1. Convenience and Accessibility.

Mobile devices are o

generally more suitable to
bring than desktops. 0

2. Greater Responsiveness. @

In e-mail marketing, such

~ use of devices can reduce
time and effort in reaching

the consumers.
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@ 3. Increased Productivity.

Easier, faster marketing

Companies nowadays .
produce ['nuhile strategy in

order to increase l ll
investment, (] ]
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MARKETING EMAILS:

[] of marketing
41/ e-mails were
U opened on a

mobile device in the
second half of 2012.

That's up from 36% in the first half
gf 2012.

MUBILE EMAILS:

us, January 2013}

Mobile opens represent

43[y of all e-mail
0 opens

Thats a 138% mcrease i the fast
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EMAIL OPENS:

By the end of 2[]13,

U of email opens
50 /will be on
DMUBILE DEVICES.
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MAKE SURE
YOUR EMAILS

ARE MOBILE
FRIENDLY
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AND GET STARTED WITh A

MOBILE FRIENDLY
E-MAILMARKETING SOLUTION

Business Class Email Marketing Automation

EEREE WWW_.PINPOINTE.COM
For tips on improving your
MARKETING RESULTS. "(800)520-7227

visit www.pinpointe.com/blog sales@pinpointe.com




