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ADAPT MOBILE FRIENDLY EMAILS OR PROVIDE BAD EXPERIENCE
TO MORE THAN 50% OF YOUR EMAIL SUBSCRIBERS!

The Challenge:

Marketers are battling out to create and launch successful
mobile friendly email communications.

Why it is critical?
Because the use of mobile phone to read and respond to emails is growing rapidly.

43% of emails are read over mobile devices and this is expected to
rise to more than 50% by the end of 2013!

Of People Who Use Deskctop, Webmail And Mobile To Read And Respond To Their Emails
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4 3% of mobile email users check email four or more times per day,
compared to only 29% of those who do not use mobile email.

D iPhone leads amongst all the email clients especially for email opens:

Of Overall Email Opens By Email Clients

iPhone IZ.6%

# Outlook 18.24

# Apple iPad 10,78
Apple Mail 9.24
Google Androéd 2.0

& Yahoo! Mail 5.5%9

& Gmail 4.0%

Windows Live Mail 3.1

Email Opens: There is no second chance!

Just 5.5% of users have viewed a single email in more than one environment.

(poth mobile and either deskiop or webmail)

Users whio have recently read email on their mobile will do so again about 45% of the time.

This means that nearly 97% of emails are viewed just once and there is no second chance!

Consumers are adapting mobiles for routine email communications!

Mobile is the most preferred device for checking out emails during weekends.

How Where Email Is Viewed
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Also, let’s understand which devices are most used throughout the day for Emails.
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To Read Emails On The Maobile Devices?

Subject Lines Sound Interesting

Hedps me keep on top of my emaits

Screen them quickly

It's my farvournte company | Like to receive email from them
Keen to read what it says

Read them to pass time

Saves time

Nt sure who they are from

Most Preferred That Attract Eyeballs

& Special Offers
Profmos + Vauchérs
Helatime Delivery Trac king of Order
' Mirwr Product Lawnch o Information
M letlers

e

1! Promotional emails with special offers, promos & vouchers amracts
eveballs the most, followed by delivery and order informabton,

75% of the companies do not create mobile friendly
amails and continue to lose aut an the RO

There are responsive maobile design and coding
technigues in place with which creating mobile
friendly emails is hassle free, leading to a better RO

on your email campaigns

What is Responsive Mobile Email?

Responsive email design uses C553 media

queries to display different Layouts of an email
depending on the size of the viewing screen.
You can display or hide elements for a true

mabile experiencea,

Pinpointe

Pinpointe is a feature-rich, cloud-based emall marketing software solution for
626 companies. With a focus an rabust features, and ease-of -use, Finpointe

makes it easy for Business-to-Business [ BIB") companies to create, automate,
target, analyze and track their emall communications.

Visit: www.pinpointe.com Call:; (B00) 920-7227 Email; sales@pinpointe.com

Email Monks is a superfast yet cost effective mabile friendly email design and
coding services provider. Resonsive email html coding starts at $70/email.

Viit: wwewrermailmenks.corn  Call: +1 215 674 MONE  Emall: hellajiemalilimanks.com

¥ Pinpointe Email Monks

Business Class Marketing Automation Email Design, Coding and Templates
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