Is your email good to land in your client’s inbox?
Pinpointe

' The Anatomy of
Heavenly Email Design

The world of Email isn't dead. Infact, maore
MAarketers aré marking Email as an Ir‘npu-rta nt
marketing technique in to their calendars.

To create heavenly emails, is thus imperative.
Below, we have outlined the elements that > *
’ play an important role in creating spine ’

chilling email designs, as well as the
pitfalls that can affect the performance.

o Brand Optimization

& From Mame:
Include your brand name in the From Mame,
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B. From Adress:
Use an identifiable From Address.

L. To Field; G
Tao feld of your email should be personalized ; S oeges [Opeoss
to the recipient’s name, not their email
address,
0. Subject Line: Hepoe Sgar | | Losr 0 4 e 1.5 of 2684 Cldier »
Use an infarmative, short and recognizable
subject line. Limit the wonds to 35 characters Pinpoista  Finpolrts W Email Design & Coding - Emall Design Best Practices. infogeaph

ar less. Dont's use ALL CAPS or spammy words,
though the mast important factor for spam
filter is domain reputation. However, subject
lines plays a role when reputation is Low,

Use UTF 8 special character symbols in subject
Line only if it is highly relevant.

e Pre-header

Online Version:
Include a link to an online version of
your email.

Snippet Teoct:

Few email clients like

GmailOutlook,/iPhone etc show snippet

or preview text (uswally limited to 100 Emailmonks
characters or less) Here, the text will be Thiank you for the oedur
pulled cut from the first few lines of email

content. e this vatuable property to Emailmonks
build on subject line,

Jehnson Box: ol:mlml'nml'-‘.u.:'.ﬂ.'u:

(Preview Pane top 400X500 Pixels)

This is th + valuabl f JI:IHHSI:IH Bﬂ}{ E-I;: : Gabes and Support
iis is the most valuable area of your 150px :

email which plays a major role in : : 123 456 7890

engaging your recipients. :

Lt

Put a line of text that describes the
content or purpose that motivates the

reipienits. ﬁ— n

Try to keep header less than 150 pixel TP <000 500 px
height to avoid puthing your main

missage and call to action below

lohnson Baox.

YOUR HEADLIMNE GOES HEF‘.EE

e Email Layout o Visual Impact

A bdeal email width — 300 to 650 pixels. A Graphics & Im.lql,'-r';' should delingate the conent

B. Vertical layout over the Horizontal is preferable. sactions weall. Images speak louder than words,
: - - ; E. Whenaver an image is used, it's important to
C. Text haul. red in i it pr

axt and L d be uzed in 2 e t proportion. provide fallback color and alt-text for the im._Lglr.

0. i e of pent i b lat :
Use a table of content if you have a lot to cover C. Try to aveid background images Layered with text

E If you have multiple products/categories to display, Many of the email clients (Dutleok, one of them)
provide a navigation bar. don't support background images.

F. Use 4-5 panels of area for visual emphasis that offers 0. Make feature headers or product offers readily
geecific aye path for key offerings clickable.

G Calls-to-action should be clear & enticing.

© copy &

Lise short sentences and paragraphs.

Use design elements like spacing and dividing lines to
distinguish the content sections from one another.

Use bold typeface and subheaders to make certain
words stand oul.

Use bullet points to showcase benefits.

Use web-safe standard fonts. For Eq. Arlal, Arlal
Black, Arial Marrow, Comic Sans, Courser Naw,
Georgia, Impact, Tahoma, Times Mew Roman, and
Verdana., However thene ane ways 1o setup

nen-standard fonts in an email by providing ona . e
of the web-safe fonts as fallback font.

Ideal font size for body copy is 14 pixels and title

is minimum 22 pixels which provides a decent | N R
readability on mobile phones. E e e e

Double check your oopy Tor spellings and grammar. ) E

o Footer

A Include Organization's complets contact detalls.
B. Don't hide the unsubscribe button.

(m]

. Include links to main section of your website or key
services product categaories if possible,

O, Make it easy for your audience 1o share your email
E by Including sockal sharing links andfor ‘Foresard
to a Frienad options. Encourage the viral alfect.

E Add a linge about "Why yvour recipients are receiving
this email® to decrease chances of 5PAM

B complalns.
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A, Rather than embedding videos into emails, use A If the images you are using, turns off after landing in
a still image linked to a landing page o the client’s inbox your message will not be
containing the video. conveyed. Design your emall keeping In mind that the

£ Mo Flash or Ajax functionalities, mhmmwumm

= 9 GIF. B. When creating HTML emails, include a plain text
wersion that ks easy to read and structured for

quick scanmning.

Mobile Email Design Checklist

“Stats say of
emails are now opened
on a mobile device"

A. Email Width
Stay wnder 600 pixels for Android. Litmus
suggests 320 to 550 pixzels.

D. Finger Targets:
Increase font size, line spacing, button sizes and
white spaces to make it easy to touch and go for
R the touch screen mabiles.
B. Create tappable calls to action
Your creative calls-to-action need to be
eye-catching, in center and tappable, with

a minimum size of 44 x 44 pixels,

E. Visibility of call to action and Links
As mohile devices don't support howver states,
make sure your links, buttons etc are clearly
visible as clickable objects.

C. Layout:
While newsletters are typically designed in
two of three columns, mobile optimized
email should be designed in a single
column template.

F. Coding Methods:
Choose Responsive or Scalable email coding
standards while developing your email that uses
rich media queries to shape your email basad
on the screen resolution.
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