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[ﬁ Contact Lists « .@ Contacts « Email Campaigns « [l Autoresponders « u% Custom Fields -

Split Test Statistics for "072909-Webinar Invite - Graphics Split”
Statistics Snapshot Dpen Statistics Link Statistics Bounce Statistics . Unsubscribe Statistics
split Test Campaign Statistics

Split Test Statistics Summary for 072909 Webinar Invite - Graphics Split

Opens Clicks Unsubscribes

[ o072909-webinar-Spit-Testingv1 || 072009-Webinar-Spit-Testing-v2 [l 072909-Webinar-Spit-Testing-3

Statistics Snapshot

Split Test Mame 072809-Webinar Invite - Graphics Split

Split Test Type

SentTo Marketing Decision Makers, Marketing Decision Makers - All July 09

Emails Sent 072309-Webinar-Split-Testing-V1, 072303-Webinar-Split-Testing-V3, 072903-Webinar-Split-Testing-v2
Started Sending 29 Jul 2009 12:50 pm

Finished Sending 29 Jul 2009 8:31 pm
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Opens Delta Clicks Delia

Ver #1: (info@pinpointe.com) 670 26
Ver #2: (craig.stouffer@pinpointe.com) 817 +22% 02 +100%
Ver #3: (ccohen@pinpointe.com) 930 +38% 63 +142%
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Impact of Subject on Clicks

Subject w/Name

0.90%

Subject w/Name, Intro

Long Subject

Click Rate (%)

1 .BP%

0.00% 050% 1.00%  1.50%  2.00%
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Subij: Craig - [Webinar] Split Test Case Studies (Feb 4)

Dear %%NetP-First-Name®%% %%MNetP-Last-Name% %, < Web version: Web Version >

Please join us next Wed, February 4th, as NetProspex and Pinpoinie lead a FREE *interactive” webinar: "'Case Studies:

Use Split Testing fo Increase Email Response Rates"” Wondering whether long or short titles work best? Or whether
your 'offer' is worthwhile? Then tune in and we'll present real results, including data from this campaign. We'll also
show you what tools we use to create split tests, so you can improve campaign results based on real data instead of
quesswork and 'gut instinct'.

%%MNetP-First-Name%9%. in this 45 minute webinar, Pinpointe and NetProspex present multiple case studies using split
testing to determine:

« Headlines - what approach performs the best?

+ Do Special Offers Improve Response rates?

« Comparing different campaign versions

+ Tools and Technigues: How we collected Split Test results

"REGISTER NOW

Webinar Details

WHAT:  Case Studies: Split Testing to Improve Email Results (Free)
WHEN: Wednesday February 4, 2:00pm (EST)/ 11:00am (PST)
WHERE: Register here: https:iwww?2.gotomeeting.com/register/717976535

“Fill Your Pipeline”
Qualified attendees can take advantage of the following-
= Free NetProspex account Select 100 target prospects

+ Free Pinpointe account w/2, 000 emall credits. We'll load your MetProspex leads.
+ Free whitepaper - "21 Tips to Improve HTML Email Delivery”

%%MelP-Firsi-Mame% - | hope you'll join us for this free, educational evenl
(httpsiiwwwa . gotomeeting.comireqister/717976535)

Cheers,

Craig Stouffer

Pinpointe

4601 Lafayette

Santa Clara, CA 95056-4428
mailto:cstouffer@pinpointe.com
(408) 834-7577 x125

Pinpointe

Target. Deliver. Measure.

All ~

VARIATIONS

Different Offers
Content Otherwise unchanged

ACTUAL OFFERS:

A: iPod Nano Offer
B: Relevant Offer (business services)
C: No Offer

);( NETPROSPEX



@/11 All

You are logged in as NetProspex - Partner”™ | System Time: 10:20 pm, 03 Feb 2009 - (GMT-8:00)

Home | Templates + | Forms + | Logout | Help

PinpOinte_ Target. Deliver. Measure.

[ Contact Lists £ Contacts ~ Email Campaigns + [ Autoresponders ~ |[5| Custom Fields =

Recent Activity: gy NetP-Wehinar-02-04 MetP-Webinar-02-04 | [l REM: NetP-Webinar- | lily NetP-Webinar-02-04 il MetP-webinar-02-04 [y MNetP-webinar-02-04

g Email Marketing Tip #4: Always make sure you indude an unsubscribe link. You can do this by adding the text %%%UNSUBSCRIBELINK %% anywhere in your email. Read more...

Split Test Statistics for "Webinar Invite 02-04-09-B: Different Offers (3 versions)”
Statistics Snapshot Open Statistics Link Statistics Bounce Statistics Unsubscribe Statistics
split Test Campaign Statistics

Split Test Statistics Summary for Webinar Invite 02-04-09-B: Different Offers (3 versions)
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. MNetP-Webinar-02-04-09-0fferC(Mano} MetP-VWebinar-02-04-09-PersA(Full) . MNetP-Webinar-02-04-0%-0fferB (Mone)

@ The "MetP-Webinar-02-04-09-PersA(Full)’ campaign won this split test, scoring a unique open rate of 28%.

Statistics Snapshot

Split Test Mame Webinar Invite 02-04-09-8: Different Offers (3 versions)
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FROM: Craig Stouffer
Craig - [Webinar] Split Test Case Studies (Feb 4)

| | VARIATIONS (2)

s Variation #1: No personalization
» Generic subject line
» Send-from [Pinpointe]

Variation #2: Full Personalization
» Personalized subject (recip.
name)

» Send from [Craig Stouffer]
* Recipient’s name in email

¥ Pinpointe );( NETPROSPEX

Target. Deliver. Measure.
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